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"FOR ONCE YOU HAVE TASTED
FLIGHT YOU WILL WALK THE
FARTH WITH YOUR EYES TURNED
SKYWARDS, FOR THERE YOU HAVE
BEEN AND THERE YOU WILL

LONG TO RETURN.

LEONARDO DA VINCI
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Flying like an eagle and experience a new dimension is what Paragliding pilots feel. Soar
into a marvelous new world and glide over a city from a birdlike perspective, enjoying
the landscape of the unique, beautiful city is what paragliding is about.
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WPAM IN A NUTSHELL

The WPAM is a highly competitive 4-event series involving
World Top 14 aerobatic paragliding pilots. The WPAM
culminates in a yearly World Final to award the WPAM
Champion, the best aerobatic paraglider pilot worldwide.

FAME
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MISSION

The mission of the World Paragliding AcroMasters is to
position the City as an Event Organiser of ar;‘%hts-t‘apding
and unique race for everyone at every age, with a focus
to a dynamic, young, enthusiastic and energetic wlic.
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SHOWCASE

ENGAGE

SHARE

ATTRACT

EDUCATE
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BENEFITS AND RIGHTS FOR CITY/REGION

FLYING EXPERIENCE DESIGNATION

City/region logo will have the opportunity to offer a Paragliding experience to 1-3
designated people. This right could be applied as an Award for a contest that would
be organised by City/Region in the build of the WPAM event.

The City/Region will have the right to use the designations
below in its corporate communication and/or the promotion:

- FAI Official Host City/Region and/or
- Official Host of the WPAM

FAI ‘OFFICIAL HOST CITY” AND INTERNATIONAL
RECOGNITION

USE OF FAI MARKS "

City/Region logo shall be combined with the FAI Official Host City designation ‘ IN PROMOTION AND ADVERTISING e
and applied in print and/or electronic publications, these include: P e
; City/Region will have the right to use the FAI's name and marks
* FAI, FAME and WPAM Websites (corporate presence) in connection with its status as FAI Official Host City/Region
- Press releases (on FAI, FAME and WPAM Websites) in the promotion and advertising of the WPAM.
- International Sport Websites such as sportcal.com :
(which is read by the Sport Industry and International Sport Federations)
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COOPERATION - A FOUR STEP PROCESS

(EOI) LETTER SENT TO THE FAI
BY CITY/REGION

1. EXPRESSION OF INTEREST

2. CREATION OF THE WPAM
ORGANISATION TEAM
WITH CITY/REGION

! 3. DEVELOPMENT OF WPAM |
EVENT'S CONCEPT
WITH CITY/REGION

........................................

4. EVENT ORGANISATION
WITH CITY/REGION

FAI

.FAASpthtg
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FAI REQUIREMENTS v

CITY/ REGION ENGAGEMENT ==

City/Region Engagement for the Event Promotiofi=--....
and for the development of a local PR campaign '
using the necessary media channels

DESIGNATION =

Designation of a General Coordinator who will be part
of the SGP Organisation Team. Main responsibilities will
include overall Event logistics on-site and coordination
with City/Region Partners.

EVENT LOCATION

The event location should be on the shore of a water HOST FEE

A Giant Screen at Event Location for live track
transmission or ideally for live broadcasting

surface (sea, lake or river with low current). A Host Fee of 72000 EUROS as a participation in the
budget

I A M E ¥
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HELEN KELLER
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